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Marketing and Communications Officer (2026)
Walk the Plank
Our Values
Who we are, and what we strive to be, shapes everything we do.
· Creative risk-taking - Unafraid to take risks in producing and making new work.
· Innovating - We generate bold ideas and take practical action to create and produce ambitious new work.
· From the heart - Passionate about the power of art to create unforgettable moments.
· People powered - Made by people, capturing the energy of communities, exploring wider civic ambition.
· Collective endeavour - with our staff and freelancers as well as clients, partners, artists and participants.
· Celebrating - places with and for audiences and participants.
· Caring - and compassionate in our approach, internally and with clients, partners, audiences and the planet.
Our Mission
· We connect with audiences in public space in impactful ways through the making and delivery of artistically ambitious work.
· We continue to grow our inter/national reputation as a creative leader in outdoor arts. Our adaptability and flexibility enable us to respond quickly and creatively to new opportunities.
· We proactively support the next generation of creative practitioners through talent development, and we encourage the inclusion of diverse voices.
· We place sustainability at the heart of our practice.
· We offer a caring working environment that supports our workforce and enhances work satisfaction, productivity, development and ambition.
Who we are
We’re specialists and pioneers in the creation, production and presentation of outdoor arts and performance. From small-scale local events to awe-inspiring epics that draw national and global attention, our work is defined by our faith in the power of storytelling – and our belief that we all have stories to tell. 
Our work, engaging citizens in public celebration, is founded on ambitious creativity that connects with ordinary people. From fire gardens and site-responsive installations to parades and festivals, we consistently attract acclaim and showcase talent. To explore what we do, have a look at our showreel.
What we do
· Festivals and Parades - Floats and flags, ice and fire, music and magic bring communities together in vibrant celebrations.
· Fire and Light - Whether it’s bespoke special effects, torchlit processions, lantern parades, or firework extravaganzas, we create unforgettable spectacles.
· Major Events and Ceremonies - Our signature celebrations have made our name around the world, from international launches to large-scale opening ceremonies.
· Design and Build - We turn ambitious ideas into reality, crafting extraordinary installations and immersive experiences.

Organisational Structure

Board of Trustees
Creative Producers
· Senior Producers
· Producers
· Freelance Producers
Executive Director
· Finance Manager
· General Manager
· Finance Assistant
Head of Marketing
· Marketing and Communications Officer
· Marketing and Communications Assistant

Head of Production
· Production Managers
· Production Operations Manager

We also work with a huge range of specialist freelancers and collaborators.
If you would like to learn more about our team, click here.
Sustainability

Sustainability is central to our work and the way we create it – crucial, non-negotiable and at the forefront of everything from planning and procurement to event delivery.

We aim to be a socially and environmentally responsible organisation and are always looking to improve our practice when it comes to sustainable ways of working. We’re committed to sustainable development, having a positive impact on both people and the Earth. We recognise that there is a global climate emergency, that we live in a world of great inequalities – and that we must all continue working and fighting for social justice.

Sustainability Awards:
· National Outdoor Arts Association, 2022
· Salford Business Awards, 2023
· 4* Creative Green Award - Julie’s Bicycle, 2019

Our Culture

Our award-winning HQ, Cobden Works, based in Salford, UK, was designed to be a welcoming and inspiring environment for artists, makers and administrators. The space itself has helped us to foster a nurturing, inspiring and uplifting work culture built on the joys of being together.

Our team enjoys monthly socials, and in the summer, we take full advantage of our flourishing green courtyard with a BBQ or pizza night. Day to day, we bring the team together by
gathering around the kitchen table at lunchtime.

Creating a sense of belonging within our team, including freelancers and the Board of Trustees, is important to us. We do this through a quarterly newsletter that keeps everyone up to date with developments at Cobden Works, sector opportunities, and upcoming socials.
Sustainability and Diversity, Equity, Inclusion and Belonging values are core to Walk the Plank. We have working groups that address them on an on-going basis, which our core team, freelancers and the Board are invited to attend.

BACKGROUND
Walk the Plank is one of the UK’s leading outdoor arts organisations with a reputation for creating innovative productions and performances, engaging communities and artists in a wide range of outdoor settings. Our HQ is in Salford and we work regionally, nationally, and internationally. 

Our track record of making work that engages citizens in public celebration is founded on ambitious creativity that connects with ordinary people. From fire gardens and site-responsive installations to parades and podcasts, the company consistently attracts acclaim and showcases talent. 

Our marketing and communications department plays a key role in promoting what we do to potential clients, engaging participants and working collaboratively with clients to promote our work to audiences. 

We are looking for a highly competent marketing professional to make an impact in this fast-paced role, which sits at the heart of our team, and which will draw upon a range of skills across the full marketing mix. 

To explore what we do, have a look at our showreel. More information about Walk the Plank can be found on our website www.walktheplank.co.uk

Walk the Plank is a registered charity and a National Portfolio Organisation of Arts Council England.

BASIC ROLE INFORMATION
SALARY: 		£27,000 - £29,000 PA (depending on experience)
RESPONSIBLE TO: 	Head of Marketing
LOCATION:		Salford, UK - some UK and International travel may be required. 
LIAISON WITH:        	Walk the Plank’s permanent and freelance staff, Walk the Plank’s public and corporate sector clients, events and organisation sponsors, funders including Arts Council England, and suppliers
JOB DESCRIPTION
To work as part of the Marketing Team alongside the Head of Marketing to plan and deliver the company’s core new business, marketing and communications functions in an efficient and effective way. 

Your primary focus is to support the development and implementation of the company’s sales and marketing strategy, acting as the central point of information for all staff who play a role in selling and promoting the company’s work, liaising with promoters as necessary and proactively ensuring all leads are followed through. 

This is a small department with additional support from freelance staff, so you will need an agile approach to working across a range of different projects simultaneously. The key purpose of your role is to ensure we continue to sustain a healthy pipeline of new work and prospects, while also managing relationships we have with existing clients.

[bookmark: _Hlk106716187]You must be willing to travel to selected shows and events in the UK which may include evening and weekend working.  In some instances, there may be a requirement to travel abroad - you must hold a valid Passport. A driving licence is not essential, but desirable.

RESPONSIBILITIES 
Marketing – General

· To support the implementation of Walk the Plank’s marketing strategy in conjunction with the Head of Marketing and Producers.
· To plan and co-ordinate touring, event specific and profiling campaign schedules within our wider annual programme of events.
· Preparing visuals for proposals, presentations and social media using Canva, Adobe or other design software. 
· Profiling, managing and delivering marketing campaigns, including event communications with and for clients.
· To support marketing assistants and temporary marketing interns overseeing discrete work packages, programmes or supervising tasks. 
· To produce and maintain marketing collateral including information packs, ensuring they remain accurate and on-brand.
· To help plan and produce opinion pieces and editorial content, co-ordinating schedules, briefing writers and editing draft copy, guided by the Head of Marketing.
· To monitor and coordinate brand presence for funders and partners on Walk the Plank’s marketing and communications. 
· To ensure the company’s work is documented in film and video by securing professional photographers/videographers and writing creative briefs to instruct them on our needs.

Supporting Business Development

· Supporting new business development by co-ordinating the development of proposals and tender documents to tight deadlines in collaboration with the Head of Marketing and Producers.
· To work closely, and develop effective relationships, with promoters, clients, partners, sponsors and funders, to streamline event and company messaging.
· To prepare engaging copy to promote the company’s work, from event listings, to direct email sales to press releases.
· To undertake Walk the Plank and client-led market research activity to inform future strategy and planning, and to develop the case for outdoor arts.
· To continue to maintain and develop appropriate marketing information systems in order to analyse Walk the Plank’s performance against targets.
· To identify and exploit new channels to market 
· To keep up to date with competitors’ activity
· Profiling, managing and delivering sales campaigns to support business development
· Being a brand ambassador for the company and working to develop a strong and engaging presence.

Digital and Social Media

· To work with the Head of Marketing to deliver social media content, output, updates and integration. You’ll collaborate with the wider team, planning and scheduling content, managing engagement, and reporting on performance.
· To support and deliver aspects of the social media/digital strategy in terms of campaigns, reach, monitoring and data collection.
· To support day-to-day community management across the company's social media channels, responding to comments and messages in a timely, on-brand way and escalating inappropriate comments etc as needed.
· To work with the Head of Marketing on the regular maintenance and development of the company’s website.
· To assist with the upkeep of the company's CRM database in collaboration with the administrator. This includes becoming proficient in the system, inputting marketing contacts (e.g. promoters) and VIP event lists, and generating contact lists for communications.
· To support the set-up, monitoring and optimisation of paid digital advertising (e.g. Google Ads and paid social) for event and profiling campaigns, working to agreed budgets and reporting on performance.

Communications including Press and PR

· Proactive and reactive press work.
· To act as an advocate for the company’s work.
· To maintain and develop the company’s media database.
· To work with the Head of Marketing on developing and maintaining relationships with local, regional and national media contacts.
· To prepare copy for media releases.
· To manage the distribution of all media releases and invitations as appropriate – locally, regionally and nationally.
· To co-ordinate all aspects of the organisation of PR and hospitality events as appropriate and attend them as required.
· To assist as required with the organisation and/or delivery of all media interviews, filming and photo shoots, attending if required
· To flag and forward relevant media coverage to the Administrator for collation and archiving, and to draw on the coverage archive for reports, proposals and social content.

PERSON SPECIFICATION
	ESSENTIAL
	How this will be assessed

	3 – 5 years of experience in a marketing role within an arts, cultural, entertainment or similar environment. 
	CV/ References/Interview

	Proven interest in the creative sector (freelance work, voluntary work, and degree coursework will be taken into consideration)
	CV/ References/Interview

	Demonstrable ability to get on with a wide variety of people at all levels and to work well within a team
	Interview/ References

	Excellent communication skills, both written and oral. Including strong copywriting skills. 
	CV/ Interview

	Ability to deliver online marketing campaigns incl. using social media
	CV/ Interview

	Contextual (work-related) self-confidence and assertiveness 
	Interview

	Knowledge & experience of delivering, commissioning or producing documentation via film & photography
	CV/ Interview

	Experience of using systems and tools for Business Development and prospects monitoring such as CRM, Trello, 365 project etc
	CV/Interview

	Ability to deal with correct prioritisation of tasks when faced with limited resources.
	Interview / References

	Ability to edit and update website content using a CMS (experience with Prismic an advantage)
	CV

	Ability to work on own initiative with limited supervision
	Interview/ References

	Ability to deliver high quality work under pressure and to tight deadlines
	Interview/ References

	Ability to organise and schedule multiple campaigns simultaneously
	CV/ Interview

	Ability to think creatively around the Walk the Plank brand
	Interview

	High level of computer literacy in MS Office Software particularly Word, Excel, PowerPoint and Outlook.
	CV

	Ability to create visuals for presentations/proposals using Canva, Adobe Photoshop, InDesign or other design software 	
	CV/ Interview

	Knowledge and experience in email marketing tools such as MailChimp 
	CV

	DESIRABLE
	

	Experience of B2B (business to business) marketing
	CV/ Interview

	Experience in working with press and PR
	CV

	Experience of bid, tender or proposal writing 
	CV



EQUAL OPPORTUNITIES
Walk the Plank is committed to equal opportunities, and is Disability Confident Committed Employer, a Living Wage Employer, a Mental Health Aware Employer and a Creative Access Employer Partner.
We value a diverse team and welcome applications from all sectors of the community as part of our aim to reflect the diversity of our audiences.
D/deaf and disabled applicants fulfilling the basic criteria for the role will be interviewed. If you have any specific access requirements for the interview or foresee any barriers to the proposed way of working, please specify if you are invited to interview.

DATA PROTECTION
Walk the Plank is committed to looking after your personal information responsibly. All personal data captured through your application for the advertised post is kept securely within systems which are compliant with the General Data Protection Regulations 2018. A full copy of our privacy policy is available on our website: Privacy Policy | Walk the Plank
HOW TO APPLY
To apply, please send your current CV together with either a supporting written statement or a video submission to recruitment@walktheplank.co.uk. If you are sending a video submission, please send via WeTransfer (https://wetransfer.com/) to recruitment@walktheplank.co.uk.
Deadline for Application Submissions – 26 October 2026, 12 noon
If you would like an informal chat about this role please contact Sarah du Toit, Head of Marketing  sarahd@walktheplank.co.uk
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